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Invention & Innovation
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Efficiency Ratio =
Innovation Input/Innovation
Output

Singapore’s Strength (Input)

1) Human capital & research

2) Infrastructure

3) Regulatory and business
environment

Singapore’s Weakness (Output)

1) Creative output
2) Knowledge and
technology output









Resealable Soda Can
Creative packaging concept that allows for a soda can to be resealed called Soda Seal
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The Open Innovation Dilemma

How can | start
innovating?...

How can | be different
from the rest?



How InnoVent Helps Your Business Through Open Innovation

People & ldeas

Tap on MCOI’s scientists to source for fresh
product ideas

Trusted Partner * MCOIlis impartial and maintains strict SME
confidentiality on your product
development activities Mol
Differentiation * Browse IMRE's large materials library and
IP portfolio to drive disruptive innovation
Methodology - InnoVent uses a robust design thinking process  to generate

product ideas targeted at industry specific needs
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The InnoVent Process



Il Outreach Events
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Il Media Coverage
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Il Breakfast Talks



Bl Materials Innovation - Key Driving Force in New Prod  uct
Development

“For a designer to continually learn about materials
IS not extracurricular, it's absolutely essential” -
Jonathan lve, Senior Vice President of Design at
Apple Inc.

Materials innovation provides new tools to help
designers in bringing new functions and add value to
products.

Materials innovation is not always about new materials.
Most of the time it is about using existing materials in a
new way.
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